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Reaching the Traveling Golfer for Destinations & Resorts
Targeted Advertising Opportunities ® Golf Show Representation
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A unique golf travel marketing program tied to consumer golf show representation
and the annual Let’s Golf® Destinations guide.

FULL PARTNER OPPORTUNITY

e Distribution of up to 10,000 golf brochures/guides at 7 golf shows.

e Full graphic panel (2’x8’) within the Let’s Golf booth.

e Full page ad and full page editorial with photos in 30,000 printed copies of the annual Let’s Golf
Destinations (see distribution details on next page). A digital version will also be created and
emailed to 100,000 plus golfers.

e Qualified leads gathered at shows through giveaway (provided after each show).

e Listing on the website and inclusion on the Social Media pages.

e (2) dedicated email blasts to 75,000 plus database of golfers.

Net Cost to Participate: $13,995

HALF PARTNER OPPORTUNITY

e Distribution of up to 10,000 golf brochures/guides at 7 golf shows.

e Half of a 2’x8’ graphic panel within the Let’s Golf booth.

e Half page ad and half page editorial with photos in 30,000 printed copies of the annual Let’s
Golf Destinations (see distribution details on next page). A digital version will also be created and
emailed to 100,000 plus golfers.

e Qualified leads gathered at shows through giveaway (provided after the show season).

e Listing on the website and inclusion on the Social Media pages.

¢ (1) dedicated email blast to 75,000 plus database of golfers.

Net Cost to Participate: $9,995

2027 Let’s Golf® Consumer Golf Show Schedule (subject to change):

Golf Show Market Dates Estimated Distribution
Columbus, OH January 1,000
Philadelphia, PA February 1,500
Cleveland, OH February 1,500
Pittsburgh, PA February 1,000
Chicago, IL February 2.000
Detroit/Novi, MI March 2,000
Milwaukee, WI* March 1,000

*Show produced and promoted by MGM and Royle, LLC




Let’s Golf® Destinations is a handy guide designed to introduce golf
groups and travelers to a variety of golf vacation destinations. Along with

our website and our unique golf show distribution, Let’s Golf® is designed
to generate new golf group business for advertisers at a great price!

2027 Issue Circulation: 30,000 printed copies and a digital version is
emailed to 100,000 plus golfers. Digital version will also be available
on our website.

2027 Issue Distribution:
* 10,000 inserted into the Golf Show Issue of Midwest Golfing
Magazine distributed in show bags.

rent Guide . 10,000 distributed at 7 consumer golf shows through Let’s Golf
Link to €W booth in 2027.

+ 10,000 distributed as an insert into the Summer Issue of Midwest
Golfing Magazine in July 2027 for summer/fall bookings.

2027 Issue Deadlines:
Space Deadline: October 30, 2027
Materials Due: November 13, 2027

Publication Date: January 2027 Consumer Golf Show Distribution of Guides
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(SOURCE: North Coast Golf Shows)

2027 Issue - Advertising Only Rates: Specifications:

Cover Pages ....... $3,000........... 4.875 x 7.875” (non bleed)
Full Page ........... $2,500........... 4.875 x 7.875” (non bleed)
1/2 Page............. $2,000........... 4.875 x 3.875”

Rates are net. 50% deposit required to reserve space. Guide Trim Size: 5.375 x 8.375”
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The Golf Travel Market Defined...

* 12.1 million golfers include golf in their travel

@J@@@ : each year
e * 50% of the travel rounds are played in
: the South

* They take 2.8 golf-related trips per year
* 70% drive to their golf destination
* Choose destination on price, weather

and location
* They spend an average of $1,300 per trip
S ) = $40 Billion Annual Economic Impact Nationwide
ponEGaRec .22 SOURCE National Golf Foundation)

MIDWEST GOLFING MAGAZINE

CONTACT:
Kevin Packard Jr., CEO Glen Turk, Editor-in-Chief / Sales Rep
Phone: (608) 279-1479 Email: glenturk@outlook.com

Email: kjpackard@gmail.com

Let’s Golf® is a registered trademark of Royle, LLC.




